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ad program”















1. Follow the research

1997 Public Opinion research
What were the messages

Focus program on most critical
messages



2. Answer the burning
guestion “What’s In it
for me?”

Make It relevant
Make it real
Make it personal




Today's forecast:
Sunny with a Chance of
Heart and Lung Disease

Dir. DeFarest chiedks the forecst eveny day . _ the alr quality forecast, that s
Yo <an fied It too, In the Ventura County Star, Los Angeles Times. and aulline
The Air Guality |rcest gives you easy-to-understand,
color-coded Infomation on air quality and heslth.
Protect youwr chidren, family memibers with respirstony 2md Feeet dsser ant @wors
xnow when iTs safe to have your day In the sn.

0% of Californians breathe unhealthy air at times.
What can you do? Visit

B ST




3. Remember - - people
respond to emotion

Logic only goes so far
Find emotional hot buttons
Make audience “feel” something



Playing Outside Can Be Hazardous
to Your Child’s Health

D, Block knows & game of Gag could imoreise your duilld ' ris of ssthma
The results of a 2002 Califorsis Air Resounoes Boand study weoe mibtaking
chiikdren playing 3 or more tzam sports in Smoggy ComEEDES
deweloped asthma at a rate 3 times higher than children i seighborboodcmitinadbarerar.  winTURS
Kpecerng the air chean will keep your kids breathing thwossh tsir (g, mat aminhaler NTY

0% of Californians breathe unhealthy air at times.
What can you do? Visit
=R




4

Keep the creative

focus on strategy

W
W
W

nat are your objectives
N0 IS your audience

nat do you want them to think



Exhausted and Burned Out?
Could Be Particle Build-Up

Dr. Ruas i ooncerned abowt the damage to your beset e lurgs S oo grticl e,
Each year, thowands of Califomians die pronaterely from siling peilbmd s
The biggest culprit? Diese! engines.

I fact, diesel exhaist is one of the most damaging pollutants. fior dhildem im Giliforni:
And, here in our county, ower 35000 students ride s s o) cserydsy
S, be particular abourt yoar health. Help keep the ar dees.

0% of Californians breathe unhealthy air at times,
What can you do? Visit

ST




5. Remember - - less Is
more

Simple statements

Remember the reading vocabulary
of the average person Is about
8,000 words

Cut through clutter for focused
message



Dr. Robert Lum
60-second radio
spot

E



6. Align the media with
the audience

Be selective

Define audience & find out how
they get their messages — online,
TV, radio, etc.

And then — budget — most bang for
the buck



LEANFAIRSTODAY,

-- Special Edition Summer 2002

Exhausted and Burned Out?
Could Be Particle Build-Up

Dr. Imelda DeForest of Oxnard is concerned
about the damage to your heart and lungs
from toxic particles. Page 2

90% of Californians breathe

unhealthy air at times. How your health
can be compromised. Page 4

STATE OF THE AIR Page 1 ¢ AIR QUALITY INDEX Page 3 ¢ SKY KIDS Page 5 ¢ CLEAN AIR HOROSCOPE Page 6




7. Once IS never
enough

According to IABC, audience must
receive the same message a
minimum of four time before it
starts to sink in

Visible, consistent messages
delivered over an extended period
of time are more likely to be
noticed & remembered



Campaign numbers

Posters — 1,058 sets (4 posters)
Radio spots — 660 on 5 stations

Supplement — 110,475 in paper on July
4, additional 54,700 distributed with
posters

Media launch — TV coverage; 2 radio
stations; 3 newspapers



Final thoughts

Over-communication
IS a way of life. In an
Information-
overloaded soclety,
communicators must
be selective.
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